
How to run campaigns and boost posts from Ads Manager: 

 

1. Go to https://business.facebook.com/adsmanager/manage/campaigns 

 

 

2. Select the Ad Account associated with the page you’re trying to run an ad for 

from the dropdown menu in top left-hand corner 

 

 

 

 

 

3. Click the green “create” button on the left-hand side 

 

 

 

 

 

 

 

 

https://business.facebook.com/adsmanager/manage/campaigns


 

4. Choose the Ad Campaign Objective.  This will depend on what type of post you 

are trying to boost (some might be best for post engagement, traffic to website 

or getting more messages to the page). Press continue.  

 

 

 
 

 

 

 

 

 

 

 



 

 

5. Name your Campaign Accordingly  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 



6. Turn Campaign Budget Optimization ON.  Choose whether you are wanting it 

to be DAILY spend or LIFETIME spend (I usually select lifetime).  Then you’ll 

edit your budget to how much you want to spend on the ad – this is VERY 

important!! Make sure you double check this section in order you don’t 

overspend because it defaults to $700 for lifetime and $20 for daily. 

 

 
 

 

 

 

 

 

 



7. Set how long you want the ad to run for, press “next”.  

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



8. Choose the Audience you want to promote your ad to. Most Ad Accounts have 

“saved audiences” to choose from that you can select – these are audience we 

specifically created for them.  However, you can create a “new audience” if 

you wish.  Just be sure the location and detailed targeting is aligned with the 

client’s target audience.  In this example I’m selecting the saved audience 

that’s already been created  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



9. Make sure the identity is the page/business you are trying to run an ad for (if 

they have an Instagram account, you can select it and the ads will run there as 

well).   

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Under Ad Setup, choose an existing post that you want to link the Ad 

Campaign to.  

 

 

 



10. Then you’ll be able to preview what the ad will look like in several areas of 

Facebook and Instagram. You will also have the ability to create a call-to-

action button depending on the objective you choose.  Once you have 

reviewed everything to make sure it’s correct, select ‘publish” in the bottom 

right corner.  

 

 

 

 

 


